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Orange : une longue histoire qui s’accelere depuis 1998

1878 1st télephone en France

1889 nationalisation des compagnies de télephone

1927 PTT: loi budget annexe adoptée au Parlement

1974 7¢ programme de développement des télecom

1988 France Telecom créée

1993 Lancement du GSM en situation de concurrence “Ftitcom | €
1996 France Telecom devient une S.A.

1997 introduction en bourse Euronext Paris et a NYSE ) France Tetecom
1998 introduction de la concurrence sur la téléphonie fixe B vaceedesn
2000 acquisition d’Orange

2001 lancement de 'ADSL (large bande fixe)

2002 dégroupage

2004 la part de I'Etat passe en dessous de 50% au capital

2006 Wanadoo et Equant deviennent
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Une mutation considérable au cours de la derniere décennie
1998-2008, Europe de I'Ouest

Les revenues du mobile ont été
Mobile & BB ont connu une multipliés par 4 en moins de 10 Les challengers ont doublé leur

croissance annuelle a 2 chiffres ans part de marché en 10 ans
Acces au réseaux Service revenus par type d'acceés Service revenus par type d’opérateur
m lignes €bn €bn
204 | 333 . 151 300 333
Mobile
300 , data
| 33%
42% Challengers
Mobile CAGR
voice +16.69
Mobile 16.6%
151
Fixed
Mobile data
Fixed
data Incumbent
(BIESL Fixed CAGR
d . voice
cable...) Fixed inluding
voice VolP
PSTN
1998 2003 2008 1998 2003 2008 199 200 200

Note: Western Europe (Austria, Belgium, Cyprus, Denmark, Finland, France, Germany, Greece, Iceland, Ireland, Italy, Luxembourg, Malta, Netherlands, Nonﬁy, Portugal, S’Sain, Sweden,gwitzerland,

UK
;'Lg‘-nmce: IDATE, Strategy Analytics, Ovum, Forrester, Eurostat, S&P analysis 3 Strictly confidential



Le terminal de 1990 a 2010

THATS RIGHT, DEAR,
CUR ANCRSTORS |
WAD TAILS.
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Handsets evolution

Nokia 7110
First mobile phone

with WEB BROWSING

BlackBerry LAT0

S

EMAIL S o
— Apple iPhone
| — | —_—
==l TOUCH-
SENSITIVE |
SCREEN oo
Handapring Trea ! J__.-' ]' ﬁl[]'l:q[l;s |.|S 4TC Dream G.ﬂﬂf,'fe Afidmid Samsung Eple Touoh 4G
First to cffe- opt Nokia e \ : 5
nfr:py’-nnr:‘l :Ft - Fi:t%::ﬁf:ﬁl Motorola Rokr h 3 @ ] 4G
GRAFFITITEXT INPUT ..., - BN T-IN T WI-El : GPS i
CAMERA (T SLIM DESIGN PO
A A A A A A A. A A A A A A
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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Vers une “smartphone society”
et pour tous types d’ USAagES (santé, éducation, votes,

guidage...) feriim i
m . “.- X - E

: Bankin e
Voice SHpaskEl g Fayment
Caommerce ‘
@ 20 Health ﬁ
=maliMMS 1 communication vie pratique | T'cketing =
=B imcna g
¥ faik’
ficy i
Social Maps .
- "% networks , L. f
l i création 0ISI'S | search  Gongle
Slogs - le smartphone, | Web browsing
facebook « télécommande de la vie » M
Fictures s
Ring tones
Video ¥

fou 3
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déclin du PC fixe et explosion des PC portables

PC fixe, base
installée
mondiale 2006-2012

177.7 190.3 189.1 179.6 15%

n

149.7
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PC portable, base installée netbook, base installée

mondiale 2006-2012

567.7

478.3

405.3
353.3
306.2

236.7
185.0

2006 2007 2008 2009 2010 2011F2012F

50%

40%

30%
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ptops penetration

mondiale 2006-2012

8%
6%
4%
2%

©
-

’ 0%
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source: Strategy Analytics — Connected Electronic Devices (December 2010)

- Le PC fixe a atteint son apogée en 2010 et amorce son déclin

- Le PC portable en pleine croissance, presque 570 millions en 2012

- diversification des pc portables : laptops, netbooks et desormais

tablettes
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smartphones : une penetration en forte croissance partout

Pénétration du smartphone
{en % des connexions mobies)
Chil |
Malaisie % de ventes de smartphonas en
Hongrie i / voRume dars les pays d'Afrique sab-
Pﬁm fi==) Q ,:';O saharianne au 1% semestre 2011 (Inde
e = = & 1K)
—— = 10%, Chire = 2%) 5/
8 === 1 mabile gur 2 vandy ay 29me
e ——— - O Irimestre 2011 an Europe de
Portgal — () Mumst et an Aenriqus ch Mev
= élait un smartphone | Hasti )

mmE _H_ ks o hurmaing pourront s'afre un smart-
Ademagne /| phone an 2015, contra B35m en 2010.
Grtce p /' 56% vivront dans les pays émergents

hﬂnﬁ [ﬂﬂﬁﬁmmﬂﬂ1ﬂ} [renty Sinsse)

2 | pénétration & fin 2010 |
3159 1 i Doy matres in 201 ) —__
?:Emmmﬂﬂﬂ} l
B pays Orange in 2011} | 5

_

:

L

FhG L ————— o
Etats-Unis '
= —=. b 1
Sngapiur
0% 10% 20%
18 GMMI - Conférence Badim -18M40M1 interma France Tecom - Orangs
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La pénéetration des Smartphones atteindre 85%
en 2014

Smartphone sales to reach 12 million by 2011 in Smartphone penetration to reach 85% by 2014 (31% in Q1

France 2011)

Sales volume (Retail + BtoB) in France
(in million units)

100%" Smartphones installed base CAGR
307 penetration (in % pop) < (10-14)
90 0
©
42%
23 24 24 °
= [EE]
20 Smartphones
10 20
*
Smartphones installed
i 1 Mobil base penetration
obrles (in % of population)
188
0 07A 08A 09A 10A 11F
Q309 Q110 Q310 Q1112011 2012 2013 2014
YoY growth (%) 2% 1% 4% 2% Source : AFMM, IDC

*Smarphones are converged mobile devices feature a high-level operating system that enables the device to run third-party applications in addition to
voice telephony. Examples of high-level operating systems include Android, BlackBerry, Linux, Mac OS X, Palm, Symbian, and Windows Mobile.

Source: GfK France, AFMM (Association Fangaise du Multimedia Mobile), IDC, M&M’'s Team analysis
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10

France, taux d’equipement

Taux d'éguipement en téléphonie (en %)

100 4 g4 g3 Telephone fixe

o -
B -
Fit]
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10 - A 7 multisarvice (box}

f
11
bl

1997 1598 1999 2000 20401 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

ESowrce © CREDOC, Enquétes « Conditiors de vie et Aspirations =
Mote 1 avant 2903 {en pointitiés), les résultats portalent sur les 18 ans et plus. A partir de 2003, les résultats
portent sur les 12 ans et plus

France Telecom Group restricted



Le marché des tablettes

DANS LE MONDE

= 13,6M de tablettes vendues dans le monde au
second semestre 2011 (vs. 6,4M au 1°" semestre)

EN FRANCE

=13 M dunitéts en 2011 (vs. 0,4M en 2010,
estimations Deloitte)

Principaux éqguipementiers

APPLE

= iPad & iPad 2 (68% des ventes mondiales en 2011)

SAMSUNG
= Galaxy Tab

RIM
= Playbook

France Telecom Group restricted
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Digital levels vary by segment, whilst some have fully embraced digital,
others are starting to explore

Basic
Communicators

digital beginners digital explorers digital enthusiasts

Group Market Research: European Ssegmentat France Telecom Group restricted orange’
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The six segments in Europe

Core profile remains the same - even with market developments

Mobile
Reluctants

(approx 554}

115%

= no mobile
= jow internat

I've managed
very well without

a mobile

‘traditional’
‘not ambitious’
‘settled’

Communicators

fapprox 46+)

14%

= high mobile acec.
= mainly fixed use
= low internet

| have a mobile
but where
possible | use
my home phone

Yraditional’
‘conservative’
'comfortable’

Group Market Research: Europesn Segmentatio

France Telecom Group restricted

Pragmatics

[approx 36+)

21 %

= high mobile acc.

= high intemet acc,

= average usage

my life is
centred around
my famiby

focused’

‘organised’

‘practical’

£

Mobile
Centrics

([approx 18-45)

12%

= high mobile
= [ow internat

= [ow fixed

my mobile is vital
for staying in
touch

‘spciable’
‘settled’

‘spontanesous’

France Telecom Group restricted

r
T
IOy
Digital

Adults
(approx 26-45)

24%

= high mobiie
= high intemet
= fixed usage

3]

Ls& MYy mob
internat, comms,
entertainment &

organising

‘ambitious’
Idr'le
‘Iives life to the full’

(approx 16-24)

12%

= high mobile
= high internet

| am young,
sociable and |
love new
technology

fun seeking’
I‘D penr
‘very active’




Since 2008, Pragmatics, Digital Adults and Digital Tribe have increased
In 2011, key change is an increase in Digital Adults

Segments shifts over time:

Mabile Basic Pragmatics Mobile Digital Digétgl
Reluctants Communicators Centrics Adults Tn

m

RN -

Significance shown between years

o7 4

Group Market Resaarch: Eurnpean Ssgmentation France Telecom Group restricted
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@ February 2012 “The Digitization Of The In-Store Experience”
Consumers Have Needs That Only The In-Store

“Thinking about prudu?ls you researched online and pu‘r‘chaied offiine most recently,
why did you purchase that product offline?”

| wanted to see the item before | 3%
purchased it ’
| wanted the productimmediately 33%
| did not want to pay shipping costs 31%

It was more convenient for me to buy

this product offline 28%
| found the best price offline 23%
| knew it would be casier to return the 4 , h
- e 1394 18-24 4%
product if | purchased it in the store 25.34 206
| redeemed a coupon in the store 11% 35-44 7%
45-54 10%
| prefer buying products offline 109% 55.64 14%
I nceded to talk to a salesperson 10% @) 65+ 22%
about the product = Base: 246 US adults
I he product was not available for 2ot ~
sale online
. . Baby B d Seni
| am not comfortable buying online 5% “Rb R S e

are more likely to seek the

| knew that | could not be home to 204 assistance of a salesperson
receive the delivery in-store

Base: 2,545 US anline adults who have researched products online and purchased affline

Source: Narth American Technographics® Retail Online Benchmark Recontact Survey, Q3 2011 (US)
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@ February 2012 “The Digitization C_)f The In-Store Experiens:e” ]
In-Store Experiences Require A Service-Enabled

¥ 4 2 l

experiences

Enterprise
platforms
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@ February 2012 “The Digitization O_f The In-Store Exp_erience”
In-Store Interactive Experiences Evolve Beyond The
Kinel, (CAant \

E Touchscreen displays allow jump.ca customers to learn about mobile phone specs and plans

Source: |QMetrix
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Cette transformation nous fera passer de 6 milliards de
personnes connectées a 50 milliards d’objets connectes...

Biilion

50

6

Z

18

i

i

_ PEOPLE

PLACES

—

1875 1900 1925
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1950

1975

[
2000

2025

2 30 billions of connected
consumer devices

o Billions of vehicles, utility
meters...

0 6 billions of connectable people

0 2 billions of connectable places



le client est au coeur d’un écosysteme digital en pleine mutation

From customers at the “edge” —
different “networks” and

“devicag” ..
1990’s

#7 Mobile &
IP, BB
=[] Radio & regulatio
—— disruption
- e
= = ]
.Q TV
m m =
Mail
-

& Newspapers o

P T
- s

19 France Telecom Group restricted

... to customers as “central active node” —

converging ecosystem of access, services and

devices with alternative business models

Today
Mobile
I 9 Veleforica

NOKIA

>
sky

CANAL+

. Media &
Consumer

& Wi

Google YaroO!

| S

IT & Internet



Marketing Guidances 2012-2015

20

Home digital equipment toward 2015

= == == Primary connection between STB and computer

= == == Secondary connection

=
!"
m
L

*
el

| Modular |

2000 - 2005

home

Modular and technology

augmented solutions will

address more individual
and personal needs
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Inter connection of all connected devices

Mobile as a home device

2005 - 2010

Wellness
home J

Personalized wellbeing
and comfort services that
combine body, mind and

soul will increasingly
integrate hour houses

N o
A0 o welll X &

i 1 ]
’J' v =
]
i —
d | | | =
F e "'!
Il !
\

L4 Y

e

ﬂ A AGouwil

Sustalnable
home

Rethinking our consumption
based society is becoming a
worldwide and collective
necessity

Multiple connected device

(in and out mix)

2010 - 2015

Augmented
home

All our daily surroundings,
inside and outside our homes
are becoming communicative

and interactive device



Naissance des réseaux sociaux

21
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un tres clair appétit client pour de nouveaux usages

The rise of new digital behaviors...

...breeds new usages &
expectations

always oonnected at

=TV usage: 13h/week; internet 12h/w.
=76M Fixed VolP Users in West Europe
(12% of international calls are Skype)
=10% mobiles are Wifi (23% in 2012)
=4 connected devices/HH (~20 in 2020)

the world in my hand

=20% Smartphone users (39% in 2014)
=7% users are downloading apps

(3B downloaded apps. in 18months)

=10 MegaB/month/mobile user (Finland)
=1 Billion SMS/month sent through Twitter
=90 sms/month/user

=22% of regular monthly MMS users

PC democratization through multiple form

actors

=Netbook : 28% of 2010 PC sales
=Tablet breakthrough : 15M in 2014
=18M of 3G dongles (70M in 2014)

=55 9% households have more than 1 PC

TV experience empowered by the web

= 10M Catch-up TV users in France

= 43% French people have watched TV on
another device than TV-sets

» 17M VoD downloaded in France in 2009

= IPTV : 31% penetration rate (France)

22 France Telecom Group restricted

1

1

1

1

» Necessity to manage continuity
(offload /Q0S)

* Seamless customer experience cross
devices

« Telco Tariffs becoming a key
marketing tool

* Internet is migrating to mobile

* SMS has still a future in P2P and as
enabler

* Social networks pushes Telco to
enrich their proposition of
communication services (address
book, HD, visio...)

« Joint forces of Telco operators on App
shops and OS

« Network QoS as a key differenciator

« 3G Dongles as a dedicated ARPU
revenue stream

* NGN and intelligence of network
capex required

« SIM card as a key operator assetin
the world of connected things

 Tv is migrating to multiscreen

» Connected TVs

» Bandwidth impact of video (even more
important with HD & 3D
democratization)

 Entertainment going in the Cloud

a seamless experience, at
home and away (same
QoS, HD, multidevice, no
latency...)

consistent billing & tariff
plans

personalization, interactivity
& contextualization of
services

overall security of access

smait design




| es clients et une demande a satisfaire

+

+ de Mobile VolP

d’assistance
AppleCare

Protection Plan

www.onetoone.apple.com
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 Viber

+ de Roaming data

Easy Mghile Infemet -
for avellers .

# de nouveaux Usages

Shoutul

Speak your text messages



... + de capacitée Réseau

kilobit/s

1.000.000

100.000 voD/TV
3D
High
10.000- desfifiition

de
1.000 Video -

100 Photo N oér

| Color isTO
10 Text
W&B
1 Text

LTE-A

1980 1985 1990 1995 2000 2005 2010 2015

Nota: Global broadband trend : techno dates and rates may differ per country

24
Orange - FT / GMI — GM — Market intelligence (April 22, 2010)

= LTE : 7 a 10 fois plus
rapide que le HSPA+

" et le LTE-Advanced :
...entre 150 et 200 Mbps

...20 fois plus rapide que
3G

...10 fois plus rapide que

H+
avec, en concommitence :

" une efficacité accrue grace
aux antennes Mimo, aux
CDN et au Cloud Computing

= des codts d’installation et de
transport du kilo-octet en
baisse

--->Le Mobile supplantera le
Fixe dans les zones rurales

et dans les marchés
Amernentg



Surfing the Data wave

GLOBAL INTERNET TRAFFIC FOorRecAsT'  Bep plus forte croissance du Trafic Data mobile
gue du trafic fixe (+130% vs + 10%)

35 inlemet Video . r::ﬁG _
. Fort accroissement des parcs smartphones

30| grieshanng -

251 | WebEmail® -~ *"'ﬂi Dével .

20| g ot eveloppement du nomadisme sur PC-Tablets
15 =13 (dongles et embedded)

Forte demande en Video et Websurfing

Exabytes/month . .

EIIIE EﬂD'EI - 2010 20!1 EI}IE- 2013

GLOBAL MOBILE DATA TRAFFIC FORECAST'

Eiﬂ T : :
-Eﬂ.ﬂ :
4 041 g - 000 - 02 -

0002009 - 2010 2011 2012 2013
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France : Access\& communication market evolution 2010-15

from 23 to 25 BE ij

| CAGR !
ommunication addressable market i (10-15) !
23,5 ’ : - :
224 23,0 232 i ! All analysts have changed
21,9 - Broadband ! i their forecasts upwards

and | 5%
20 Fixed VoIP | !

E i Fixed Voice declining less than

J ! | previously
Fixe | |
voice E 2
15 :
Laptop | i
mobile BB | 33%
Handset E
10 mobile data: 6% |
| E Stronger SMS growth potential
I 5% !
54 : i
Mopile : -3% E
voice ! !
0- b _: Stronger Mobile Voice decrease

07A 08A 09A 10F 11F 12F 13F 14F 15F

Yoy

0, 0, 0, 0, 0, 0, ) o
growth (%) 2% 3% 1% 1% 2% 1% 1% 1%

Sodfce: IdaEer,aB%r%?!&ﬁ%&@ﬁﬂl@gfrkﬁ%s Team analysis



Voice /data in ten years 2000-2010 aux USA

Les revenus voix multipliés par 244% Les revenus data multipliés par
33472 %

.S, Annwalized Wireless Volce Services Revenues V.5 Asnalized Wirelsss Dats Servioas Reverms

s 453 Hllllﬂﬂr\ §139.4 o $46.8 suuon

» 3155.8 BILLION
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facture mobile: moins chere avec plus de services

évolution de la facture mobile mensuelle moyenne en France

27,7
26,8
\4,9
259
A A A A A A A A A A A A Aap

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

source: Arcep \

Forfait ajustable o Sty o g
avec optima rigami style
L - forfait voix 1h et == forfait voix 2h
- :;)E)fs;ltev;lij\zlgntionné llimité partage - SMS/MMS illimite
- SMS/MMS illimité - 1Go/mois 3G+
29,5€/mois (24 mois) - 500 Mo/mois - WiFi Orange
(rechargeable) illimité
- mobile subventionné .
14,9€/mois
29€/mois (24 mois) (sans engagement)
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2002-2012, un monde désormais connecté sans fil

De I'abondance a l'illimité, les offres favorisent le développement
des usages (exemple de la France)

6595

1155
Abts mobiles x11
(millions)
Abts haut- 682 (E
debit fixe 62 215 8 ©
A A A A ‘ ‘ A A A A A A A_>
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
Bouygues ) ANE 0.2 3
Neo, illimité voix ilimité voix +  paradyse BARVEIRS
T SMS, e-mail .
SMS P2P 446 000 tous reseaux e-mars ||(|(|r:$||tle N 9,4 million
(monde) par mn par mn
Volume SMS x21 ;
Voix mobile 6,7 par jour — _ S — 60,7 par
(milliards mn) Volume voix mobile x29 jour
usage 194 mn/mois 203 mn/
moyen :
F?&I' S| [Ffance Telecom Group restricted mols

France Telecom Group restricted source: Strategy
Analytics



Evolution des usages multimedia

160

140

Nombre de SMS envoyé en France (en milliards)

140.8

120

Y

100

/ 99,9

80

- /
40

61.3
34
= .

E

/
>0 104 120 15.4
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
40 millions d'utilisateurs
Lancement de Microsoft skype connectés
Outlook 2003, qui inclut 107 billions (10~12) simultanément le 12 avril
une boite “courrier Création de d’e-mails envoyés dans le
indésirable” Facebook monde
Création d 900 millions d'utilisateurs
eation de actifs sur Facebook
Skype
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
source : CCM Benchmark / Idate
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Evolution du e-commerce

Nombre d’acheteurs en ligne en France (en millions)

35

30 el

~

25 /
20 /_./'

15 //

10 /

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

x68 : Le chiffre d’'affaires d’Amazon
entre 2005 et 2010 passant de 0.5
milliard d'€uros a 34 milliards

A — A A A A A A A A A A Ay
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

25 - Volume d’affaires du e-commerce en
France 20,2
20 (en milliards d'€uros) 151
15,5
15 14
11,7
10 9,3
7
4.8
5 3.4
2,21
m B
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

source : ARCEP / Skype / Royal Pingdom
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musique : le streaming prend le relais du telechargement

le streaming est devenu un moyen de limiter le téléchargement illégal

comment ufifisez wous 3
musigue 7
regarder des videos
musicales s PC BT%

| telecharger de la musique |
sur Intermet sans [a payes %
ecouter de la musique
en sirearming sur PG
regarder des videos '
musicales sur moble 23%
ecouter de la musique en L i
strearming sur mobile via 21% i
et = 2he
rrusique sur moble viaapp 20%

I
payer pour telecharger

un morceay de 1678

payer pour tilichanger gu; %:ﬁ
un alburn complet

{NBessen, paned mondal de 53 000 Infemautes
e, 207

rrillions de

vigibeLirs

LIrajLies ain
Europa sont alkds sur das sitas
e musicue en mai 2011 {zur un
total de 367m d'internautes). Le
temps de visite moyen est de 20
MiNUtes | avec un pic de 45 min
pour & site Daezer (Bm de
VislteUrs unicues).

des

intamaiitas

aLropaens at
45% des intamauias aspagnols
VSHENT AU MOINS une 1ok par
mois un sfle da tékchargament
Bagal florums, P2P, straaming

B50al pakan, oo 1)

l au cours des 3 demiers

mois, avez-vous passe plus de
temps 3 ecouter de la musigue
telechargee (legale cu ilégale)
ou en streaming 7

e 01%

1 SEMEITRE]

49%

o Lt pornn |

e

parTTy weix qui Bcoutent de 1a
mecoutent que de fa musique
telecharges et 23% n'ecoutent
gque de la musigues n
streaming
(G REC, panel de 1 000 indemaltes |
mal 2071
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En 10 ans, ils bousculent le monde télecom

Steve
Jobs

Fandateur
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Rendre la
technologie
accessible
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la proposition client doit désormais tenir compte des
OTT
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Operators’ mobile broadband businesses are growing as fast as
Google
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Saurce: Informa Telecoms & Media
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Ex Apple business model

Creative disruption: Apple's business model has expanded over time

100%
‘Software, services iPod iPhone iPad
and other
Bi%
Laptop computers
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o 40%
73]
Desktop computers
20%
%
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

2011

Source: Financial statements, Ernst & Youmg.
Mote: data for iPod, iPhone and iPad include related praducts and services.
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